Client: UVU Marketing
UVU MARKETING

Utah Valley University offers a Marketing Program that enables students to prepare for a future and
career in Marketing. The University focuses on engaged learning to enable students to get the most
out of their classes, with professors who have real world experience and who care about the success
of their students. Through a variety of teaching techniques and opportunities, students excel in learn-

CHALLENGES

Utah Valley University’s Bachelor of Science in
Marketing and Bachelor of Science in Digitial
Marketing are growing programs with untapped potential in regards to student perception and enrollment. As one of the most
impressive programs within the Woodbury
School of Business, it is worth promotoing for
the sake of “brand awareness” and for recuriting purposes. The marketing programs at UVU
stand as leaders relative to similar programs at
both state and national levels.
Within the Woodbury School of Business at
UVU, there is opportunity to assist students in
promoting themselves more effectively to potential employers. Some resources are currently in place to assist students in this regard, but
they are either are not used very often or are
not seen as helpful to many students. A new
personal branding service could, therefore, be
a feasible and welcomed addition to student
resources. If successful, this currently theoretical service could generate revenue for the
school of business as well.
The UVU SmartLab has struggled to find new
clients, and feels that more could be done to
increase its revenue. The SmartLab does marketing research using neuromarketing technologies such as brain activity monitoring and
eye tracking. It also employs more traditional
qualitative methods such as focus groups and
personal interviews. There is a largely untapped market within and outside of Utah for
organizations that could be acquired as
clients.

SOLUTION

In order to promote the Marketing and Digital
Marketing programs, we had set up several
deliverables to help us accomplish that. The
first objective we wanted to accomplish was
setting up classroom visits. We wanted to go
visit these classrooms and boast about the
programs to students who were new to the
business school, or even to UVU in general.
We set up ten different classrooms to visit, and
we attended all ten visits.
The next objective we discussed was creating
a video to help promote the Marketing program. We were able to get in contact with three
teachers-- David Przybyla, Gary Johnson, and
Dustin Harding-- and we interviewed them on
why they were so passionate about UVU and
their marketing programs. We also were able
to get shots of students interacting in the
school and we got shots of David teaching a
class and the pleasant interaction they had
with his teaching. Our goal in creating this
video was to do a good enough job so that we
could post this to all of the different social
media pages and websites we could, because
that is where our target market is--online.
In order to get a better understanding of helping promote the “personal brand” of students,
we decided we would create a survey to see
what students feel like they are prepared,
versus the students who feel totally unprepared to enter the work field. We got together
with our client and created a survey that we
feel students will give us the greatest understanding of their current situations. Once the
survey was created, we asked students at the
end of our classroom visits to take the survey.
To encourage participation, we offered a 100
dollar gift card chosen randomly to a participant at the end of the research experiment. We
also spread the word through our personal
social media pages and we reached out to
several teachers asking them send it to their
students as well.
In our attempt to help promote the UVU SmartLab, we had gotten together to create a list of
potential businesses that we thought might
benefit from the Lab’s services, and turn it into
an event where the decision makers of the
business could come tour the Lab and get a
better idea of how the UVU SmartLab could
help them.

SUCCESS

Our UVU marketing team, was able to:
Distribute the personal branding
survey to

354

students.

Analyze the survey data and
create a dashboard showing the
survey
results
(rpubs.com/zvook/personalbranding).
Create a promotional video about
the
UVU
marketing
degree
( h t t p s : / / w w w . y o u tube.com/watch?v=6c2xqlYWaC8)

Attend 10 classroom visits to
MKTG 3600 class
Gain further insight and research
about where UVU can go with its
marketing program

THE
JOURNEY

FUTURE
PROGRESS

In the future, we recommend that the UVU Marketing team continue making a promotional video and researching
the personal branding project. That being said, we suggest that at least one team member have videography experience.
We would suggest implementing a professor and student spotlight series using both website content and promotional videos. This content could be distributed via social media, websites, and class announcements in canvas. We
would even recommend professors posing their own personal promotional video on their professional page.
We think that the Dean or Marketing Department Chair should oversee the project, as they could separate class and
project duties and give the group more power in making change at the University.
Classroom visits were not exceptionally successful. We would recommend re-evaluating the way that visits are done
and consider replacing that portion of the project with something else like class surveys and distribution of promotional content.

“ The UVU Marketing Team were creative in ways to improve the UVU Marketing program as a whole.”
-David Przybyla

